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Whisper Ultra sanitary pads are my selected product to the new market that ensures clean & comfortable days for girls. Whisper sanitary pads have great Protection, no leakage, and affordable Price. Get a flat 20% offer on Whisper napkins. The product is produced by Procter & Gamble Hygiene and Health Care Limited (P&GHHCL) in India, started in 1964. It is the Indian subsidiary of The Procter & Gamble USA (Kracklauer et al. 2001). In 1989 the company started its operations and launched Whisper, the breakthrough technology sanitary napkin at the first time with the approval of the medical experts. 
Whisper Ultra sanitary pad is a competitive commodity in the new world; therefore, new marketing ideas and strategies need to be implemented.  Many global companies are dealing with the same product, thus increasing their competitiveness. Ideally, girls depend on sanitary pads for their hygiene when clumps and help ensure comfortable days. Whisper sanitary is a high-quality product produced by the P&G Company, meeting all the requirements from the ministry of health. The company has commenced marketing the economically priced and competitively higher-performing whisper pads. The company has rebranded the product to attract more customers and improve its quality.
P&G also introduced cough syrup to provide safe, effective, and long-lasting relief for up to eight hours from tough, persistent coughs due to colds, mostly in girls during their crumps. The product has won many prizes, thus making the company partner with National Rural Health Mission Rajasthan to provide women in Rajasthan with a better option of sanitary protection and a healthier, more productive life. In the last few years, the company has received more profit from the product's sales; thus, the company intends to reward the stakeholders for better results in the competitive market environment.
Notably, due to the competitive market environment, the company is set to create new marketing ideas for the product. Therefore, market research is conducted to know the competitive market environments and the products' demand, and how effective it is to the people (Song et al. 1997). The research market shows that the other companies have produced copy products of almost f the same quality and branding. This gives whisper pad a competitive market environment, thus affecting their accessibility to the people.
The audience for this product are ladies, and the majority of the global population are ladies. ShareThis is a good business product that, if managed properly, can be of a good profit. The problem involved with the audience is the accessibility of the product. The company has a global branch that supplies the product and supply chain management that helps in marketing and supply. Competition is the most factor since other companies tend to ease their services by offering free delivery to their clients.  Due to this reason, the company, therefore, has new market ideas that will help it in the competitive world. The new marketing ideas include using AI, Artificial intelligence, and IoT to act on man's behalf (Beard & Easingwood 1992). Online marketing and selling is another new idea introduced that will help reach customers to all corners of the world, even to remote areas.
Arguably, P&G's mission is to inspire and nurture the human spirit by providing meaningful life to ladies. Its vision is to treat people like family by offering healthier services and products. Therefore the company sticks to its core values of ensuring it's committed to its mission. The company creates a cultural environment where all customers feel represented, and their needs are taken care of. The company management deals with competition and high pricing challenges by ensuring customers receive the highest quality product with all the health requirements. The management also considers the ideas given by its members, addresses the challenges they encounter, and involves them in decision-making as part of the company.  
My competitors producing pads for women are Kimberly Clark Corporation, Hengan International Group Company Ltd., Johnson & Johnson Services, and Unicharm Corporation. P&G, therefore, has its new strategies of improving its product through producing disposable and reusable cloth pads which are affordable to ordinary people and with high quality. The introduction of reusable pads will increase the market for this product since people would prefer to re-use it instead of using and disposing of it. Reusable pads also will increase the hygiene and benefit related to sanitary pads. Using new technology in processing and marketing the product is estimated to reach $26,215.23 by 2022 compared to $ 18 426 million in 2016. Digital platforms are involved in the marketing and selling the product, such as websites and other social media platforms. 
Additionally, AI is used instead of human labor in the processing and marketing of the product. Customers may have some question concerning the product, and through the use of AI, all information need for the product are given immediately as asked. It also helps reach people in remote areas where they can make an order online and purchase the product for free delivery (Horsky & Simon, 1983). The AI acts like a human being with all the information concerning the product; thus, it can sell and deliver the commodity to the designated area. The company also opt to use the website as the platform channel where they can post all their product, procedures of using the products and benefit advantages of the product as far as hygiene is concerned.
Continually, huge demand for affordable sanitary pads and cost-efficient is expected to positively influence the global market for sanitary pads. Therefore the demand has led to the expansion of the market through the quality improvement of the product. Creating online marketing and platform such as OLX would also help the company in the competitive market.  People will be selling and buying their product through the platform, thus making it easy for the customer not to travel for a long distance to purchase the product. The online selling process is significant in the growing world since its goods will not be distorted or interfered with, thus making the product reach the customers as processed.    
     Notably, new marketing strategies have many impacts in the growing global economy under the competitive environment. To start with, the new strategies for marketing are important to use since they reduce the expenses used by the customer like transport in access of the product.  Digital platforms are also important as customers order commodities of their choice and inquire about the product's usefulness. The online information helps customers in making the best decision on which product to use.   Comparing the new digital strategies used by P&G are faster and cheaper than the old strategies of physical accessing of the commodities.
Additionally, the new marketing process help in a competitive market through the production of a quality product. The help links customers directly with the company, thus reducing the high pricing of goods to more cheat and affordable to the common citizen. Customers also have the freedom to select commodities of their choice, either disposable or re-used products that help maintain feminine hygiene (Lumutenga et al., 2017). It also helps in improving the supply chain management as one of the company's marketing departments. People using this technology also acquire education through gaining knowledge and skills for using the platforms.  
Arguably, the global sanitary market is increasing with the global awareness of female hygiene, thus increasing disposable income and aggressive promotional activities. The strategy also creates awareness and attracts more customers as members are educated before purchasing the commodity. Rewards are given to buyers as a way of encouraging them to buy more. The company is also focused on in health and safety of its staff and customers (Woeller & Hochwalt 2015). For instance, during the Covid-19 pandemic, the company gave its staff a holiday that ensured they worked from home to reduce the spread of covid-19. Customers were also not left aside by the company to assess all the information they required from the website and order the product online. Ideally, these approaches helped the company in introducing innovations that helped in competing with their competitors. 
        As I sum up, the online marketing strategy is important in the sanitary pad, a globally competitive market. It is significant in educating people on how to use the re-used pads, which are washable and new, improved disposable pads.  The strategy is important for the product during the covid-19 pandemic as it helps people observe the health protocols of keeping distance and avoiding social gatherings. It is also important as a personal item; thus, the new marketing process help in keeping privacy as the buyer only orders the commodity without other people involved. It has increased the demand for reusable pads, which are affordable and cost-efficient, influencing the global sanitary pads market.
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